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CLASS NEWS THINGS TO DO THIS A
WEEK AN
Auction!! 1. The next time you look in the @ g

mirror say something positive E‘

We will be holding our first auction this Friday. about yourself.

N4 ~ Students have been earning a salary everyday in 2
class. Sometimes they have had to pay fines for ’
talking/not doing assignments. Students are ea-

ger to spend their money. It would be

wonderful if every student could donate one item g

for the auction. These items do not have to be
new. Remember one man'’s trash is another
man'’s treasure.

Show appreciation for someone’s point
of view. Say something like “Hey, that
is a cool idea.”

3. Think of a limiting paradigm you might
have of yourself, such as “I’'m not out-
going.” Now do something that totally
contradicts that paradigm.

4.  When you have nothing to do, what is it
that occupies your thoughts? Remem-
ber, whatever is most important to you
will become your life-center.

5. The Golden Rule rules! Begin today to
treat others as you would want them to

Accelerated Reader

Congratulations to Adam Johnson for being the leader

with 13 points! Students should be reading their AR treat you. Don’t be impatient, complain
books nightly. Parents please ask your child how many about leftovers, or talk badabout some-
_ one, unless you want the same treat-
points they currently have. Each student should have ment.
at least 8 points and should earn at least 1 point per 6. Sometime soon, find a quiet place
where you can be alone. Think about
week. what matters most to you.

7. Listen carefully to the lyrics of the music
you listen to most frequently. See if
they are in harmony with the principles
you believe in.

Field Trip Cancelled

We will not be going to the Theatre on the Square to

see the "True Story of the Three Little Pigs”. Our 8. When you do your chores at home or
. . . work tonight, try out the principle of
grade level simply did not collect enough donation hard work. Go the extra mile and do
money to make the trip expenses. The current dona- more than is expected.
tions will go toward the funding of an in house presen- |° Thenexttimeyouarein a tough situa-
. . L. tion and don’t know what to do, ask
tation and the field trip in February. If you have not yourself, “What principle should I ap-
sent in a donation for our field trip, please do. We ply (honesty, love, loyalty, hard work,
. . Lo patience)?” Now, follow the principle
still need funds for the field trip in February. and don’t look back.

—-B B B B B BB

Parents please provide a healthy snack for your child.
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Caption describing picture or
graphic.

INSIDE STORY HEADLINE

“To catch the
reader's attention,
place an interesting
sentence or quote
from the story here.”

INSIDE STORY HEADLINE

Caption describing picture or
graphic.

INSIDE STORY HEADLINE

This story can fit 75-125 words.

Selecting pictures or graphics is
an important part of adding
content to your newsletter.

Think about your article and
ask yourself if the picture sup-
ports or enhances the message
you’re trying to convey. Avoid
selecting images that appear to

be out of context. age, place it close to the article.
Be sure to place the caption of

Microsoft Publisher includes . .
the image near the image.

thousands of clip art images
from which you can choose and
import into your newsletter.
There are also several tools you
can use to draw shapes and
symbols.

Once you have chosen an im-
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INSIDE STORY HEADLINE

This story can fit 150-200
words.

One benefit of using your news-
letter as a promotional tool is
that you can reuse content from
other marketing materials, such
as press releases, market stud-
ies, and reports.

‘While your main goal of dis-
tributing a newsletter might be
to sell your product or service,
the key to a successful newslet-
ter is making it useful to your
readers.

A great way to add useful con-

tent to your newsletter is to
develop and write your own
articles, or include a calendar of
upcoming events or a special
offer that promotes a new prod-
uct.

You can also research articles
or find “filler” articles by ac-
cessing the World Wide Web.
You can write about a variety
of topics but try to keep your
articles short.

Much of the content you put in
your newsletter can also be
used for your Web site. Micro-
soft Publisher offers a simple

way to convert your newsletter

to a Web publication. So, when

you're finished writing your
newsletter, convert it to a Web
site and post it.
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Caption describing picture or
graphic.

INSIDE STORY HEADLINE

This story can fit 100-150
words.

The subject matter that appears
in newsletters is virtually end-
less. You can include stories
that focus on current technolo-
gies or innovations in your
field.

You may also want to note
business or economic trends, or
make predictions for your cus-

tomers or clients.

If the newsletter is distributed
internally, you might comment
upon new procedures or im-
provements to the business.
Sales figures or earnings will
show how your business is
growing.

Some newsletters include a
column that is updated every
issue, for instance, an advice

column, a book review, a letter
from the president, or an edito-
rial. You can also profile new
employees or top customers or
vendors.

“To catch the reader's
attention, place an interesting
sentence or quote from the
story here.”

INSIDE STORY HEADLINE

This story can fit 75-125 words.

Selecting pictures or graphics is
an important part of adding
content to your newsletter.

Think about your article and
ask yourself if the picture sup-
ports or enhances the message
you’re trying to convey. Avoid
selecting images that appear to

be out of context.

Microsoft Publisher includes
thousands of clip art images
from which you can choose and
import into your newsletter.
There are also several tools you
can use to draw shapes and
symbols.

Once you have chosen an im-

age, place it close to the article.
Be sure to place the caption of
the image near the image.

Caption describing picture or
graphic.




Cobb County School
District

Primary Business Address
Your Address Line 2
Your Address Line 3
Your Address Line 4

Phone: 555-555-5555
Fax: 5655-555-5555
E-mail: someone@example.com

We’re on the Web!
example.microsoft.com

This would be a good place to insert a short paragraph about your or-
ganization. It might include the purpose of the organization, its mis-

Your business tag line here.

A

Organization

Caption describing picture or
graphic.

sion, founding date, and a brief history. You could also include a brief

list of the types of products, services, or programs your organization
offers, the geographic area covered (for example, western U.S. or Euro-

pean markets), and a profile of the types of customers or members

served.

It would also be useful to include a contact name for readers who want

more information about the organization.

BACK PAGE STORY HEADLINE

This story can fit 175-225
words.

If your newsletter is folded and
mailed, this story will appear
on the back. So, it’s a good idea
to make it easy to read at a
glance.

A question and answer session
is a good way to quickly cap-
ture the attention of readers.
You can either compile ques-
tions that you’ve received since
the last edition or you can sum-
marize some generic questions
that are frequently asked about
your organization.

A listing of names and titles of
managers in your organization
is a good way to give your

good place to insert a clip art
image or some other graphic.

newsletter a personal touch. If
your organization is small, you
may want to list the names of
all employees.

If you have any prices of stan-
dard products or services, you
can include a listing of those
here. You may want to refer
your readers to any other forms
of communication that you've
created for your organization.

You can also use this space to
remind readers to mark their
calendars for a regular event,
such as a breakfast meeting for
vendors every third Tuesday of
the month, or a biannual char-
ity auction.

If space is available, this is a



